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Academic research has developed two conflict theoretical opinions regarding the 
corporate governance role of media. One theory posits that media tend to pursue 
socially sensational effect, and even worse to bias report to cater to specific interest 
groups. This media bias not only deviates from the vow by media of impartial and 
independent coverage, but manipulates public opinion to deceive market participants 
by specific reporting strategies. By this regard, media do not play a positive 
governance role in the financial market, and even play a reverse role. The other theory, 
however, claims that media indeed play a positive corporate governance role. By 
increasing the level of transparency, and expanding the scope of readership, media can 
exert influential pressure and reputation cost to corporate top management and board 
directors, politicians and other interest groups, and help redress the violations of 
corporate governance behaviors. Besides the theoretical dispute, media environment 
in the transitional economies is obviously distinct from that of developed democratic 
countries. On the one hand, the freedom and legal protection of media speech have 
not gain much progress in the transitional economies. On the other hand, the 
government regulation upon the media industry confines the market forces to function 
effectively during the economic transition. Under the twin difficulties of the 
theoretical research and complicated institutional background, the corporate 
governance role of media in China has not been scientifically examined. 
After systematically reviewing the existing literature, this dissertation empirically 
tests the corporate governance role of media in China from the perspective of media 
ex-ante monitoring and violating firms’ ex-post redressing, and meanwhile analyzes 
the fact of media bias and its potential impact on the corporate governance role of 
media. The dissertation is divided into seven chapters. 
Chapter one is an introduction of the research issues, contents, path, framework, 
as well as the contributions of this dissertation. 
Chapter two is literature review, and begins with the extensive review of media 
research in relative disciplines, and then intensively reviews the literature regarding 
the corporate governance role of media and media bias. 
Chapter three briefly explores the institutional background of media industry in 
China, and mainly focuses on the market-oriented transformation and market structure 














Chapter four empirically examines the ex-ante monitoring role of media in China 
from the perspective of media trade-off between coverage costs and benefits, and the 
factors influencing the decision of media to monitor violations in the financial market. 
Chapter five underlines the mechanism by which media in China play a positive 
corporate governance role, and investigates the economic consequences of media role 
in redressing corporate misconduct. 
Chapter six is a joint examination of media monitoring, firms’ misconduct and 
redressing, and media bias. In this chapter, the existence of media bias and its 
potential impact on the corporate governance role of media is checked and tested. 
Chapter seven concludes the research and points out the limitations of the 
research and directions of future research. 
The research conclusions of this dissertation are as follows: 
(1) Media in China effectively ex-ante monitor firm misconduct in the financial 
market. According to statistics, 60.42% of firms that are panelized by Chinese 
Securities Regulatory Commission (CSRC) are challenged by public media before 
CSRC formal investigation. Even after matching the content of negative media 
coverage with the reasons that CSRC panelized the violating firms, the figure is still 
as high as 20.83%. 
(2) The negative media coverage can significantly increase the probability of 
firms to redress their corporate violation behaviors. The nature of the media, the 
coverage content, and the tactics of coverage all have significant impact on firms’ 
decision to redress. Further research indicates that the corporate governance role of 
media in China effectuates by calling attention of government bodies to directly 
interfere the corporate violations. 
(3) Media bias does exist in the context of China. When negatively covering 
violating firms, media don’t observe the fundamental principle of impartiality and 
independence, and tend to report socially influential events, and pursue sensational 
effect. 
(4) Violating firms don’t acknowledge all their misconduct, and only partially 
redress their violations when the media provide sensational coverage. Compared with 
coverage of truth, even though sensational coverage has marginal effect on violating 
firms, it still bears the corporate governance role. 
The major contributions and innovations of this dissertation can be summarized 















corporate finance field. This dissertation is the first one to systematically test the 
hypothesis that media play a positive role in corporate governance in China, to 
provide new research perspectives and to bridge the gap between media effect and 
corporate governance; (2) theoretically, this dissertation enriches the literature by 
analyzing the mechanism by which media play a positive corporate governance role, 
and lends new empirical evidence to the dispute on the corporate governance role of 
media; (3) this dissertation also provides some operational foundations for other 
researchers who may interest in this area, such as the data source of media coverage, 
the classification of media by nature, and the criteria of negative media coverage. 
Due to the brand-new nature of this topic, this dissertation inevitably encounters 
many difficulties: (1) the concept of corporate governance is sort of universal; hence 
research on the corporate governance role of media should be a process of evidence 
accumulation. Though we get constant evidence from three independent samples in 
the dissertation, it is not sufficient to conclude that media definitely play a positive 
corporate governance role; (2) the dissertation does not set up a mathematical model 
to lend intuitive to this topic even though some cohesive empirical evidence is 
provided; (3) research in this dissertation mainly depends on the newspaper coverage. 
However, research on the corporate governance role of other types of media should be 
considered. Answers to these questions point out new directions for the future 
research. 
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